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MATRIC: 22%
TERTIARY : 55%
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HOUSEHOLD INCOME S E M

The Mercury is positioned to appeal to upmarket and successful people across the KZN

province who recognise the value of being kept informed. It is a vehicle for the upwardly

mobile and critical individual who is discerning and a main decision maker their life.
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READERSHIP IN KZN LOOKED AT/
BOUGHT CLOTHING  

(P 6 MONTHS)

READERSHIP: AIR:134 000 ON-LINE:23 000 TOTAL: 157 000.

CIRCULATION: 10 170 
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Source: FUSION DATA, ABC Q2 2023  *Demographics on AIR Reader
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